
 

whatworksscotland.ac.uk     
   

What Works Scotland blog guidance
 

Why we have a blog  

The What Works Scotland blog is a place for sharing ideas, insights and emerging findings that relate 

to our core mission to support effective public service development and reform. We are interested 

what works, what doesn’t work, and why.  

The blog is a space for people who working in the arena of public service reform – academic and 

non-academic – to exchange ideas, opinions and experiences. 

The blog aims to provide meaningful, high quality and readable content featuring a wide variety of 

voices. 

The blog is published at http://whatworksscotland.blogspot.co.uk/  

Audience 

As well as academics and researchers our audience includes policy-makers, practitioners and service 

providers in public sector and third sector organisations; officers and managers in community 

planning partnerships; public service users; and members of community groups. 

Different types of blog posts 

We publish different types of blog posts.  These include: 

 Discussion and debate of key public sector reform issues. 

 Short explanations of the key points of a recently-published academic paper. 

 Discussion of on-going projects or research with which What Works Scotland staff or 

affiliates are involved. 

 Reviews and reflections on events - both What Works Scotland and other events. 

 Book and journal reviews. 

Writing for us 

We welcome contributions from people outside What Works Scotland, including practitioners with 

experience of implementing and facilitating public sector service development and reform and 

researchers with an interest in this field. 

If you are interested in writing for us please get in touch with an outline of your idea. We’ll get back 

to you to discuss it further, and talk about deadlines.  

Please note that we are looking for distinctive content rather than re-publishing content that has 

already appeared elsewhere. 

http://whatworksscotland.blogspot.co.uk/
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The following guidance explains some of the practicalities of writing for the What Works Scotland 

blog. 

Writing a blog post  

Length 

Try to keep the blog post short. Around 500 words is ideal. 

We will consider longer pieces but we will probably make edits if a post is longer than 800 words. 

Title 

Try to make the title snappy, engaging and provocative. Posing a question works well to draw in the 

readers. We reserve the right to edit this.  

Context and credit  

We will include a byline with your name, position or title and your organisation, and a link to an 

online biography/profile if you have one.  

This is usually written as a very short contextualising sentence followed by a sentence introducing 

you as the author, for example:  

‘This-and-that is being implemented by more and more local authorities to tackle this issue/problem. 

Here author, from organisation, considers the implications.’ 

If possible, we’d also like to include a photo of you to accompany the byline. 

For guest blogs, ie those written by people who are not staff with What Works Scotland, we also 

include a message at the bottom of the post that says ‘Views expressed by guest bloggers may not 

reflect the views of What Works Scotland.’ 

Language and style 

Blog posts should have a conversational and natural style.  

Remember that the audience is diverse; it will include academics and non-academic readers. They 

may not be familiar with the exact field in which you work so try to avoid jargon, specialist 

terminology and acronyms. 

Do begin with the main point you are trying to make; this is journalistic writing where the first 

sentence ‘tells the story’ and the supporting information follows afterwards. A good way to get 

started with this is to imagine that a person is there in front of you, then say out loud what you want 

to tell them and write it down. 

Other tips: 

 Keep sentences and paragraphs short.  
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 Use the active voice – use ‘I’ and ‘we’, and address the reader as ‘you’.  

 Try to split up the text into sections – explaining one main point per section. 

 Use a few sub-headings to break it up the text. 

 Where possible use bullet points and lists to break up the body text and make it easy to 

read. 

Links and references 

Please provide links to websites for key policy areas, people, organisations and examples.  

We use links for references rather than citations. Links to open access journals are preferred but if 

the article is not available, then please still provide the hyperlink as we can include it with an 

indication that accessing it may require payment. 

Images, graphics and multimedia 

It’s nice to have a least one image in the blog post. If you can provide an image that’s great but we 

can also discuss what is appropriate and feasible.  

Displaying data in a graph or chart is also welcome.  We can discuss the best way to create the image 

from the raw data. 

We can publish video and audio recordings as part of a blog post but it needs to be clear why they 

have been included.   

We also need to ensure that any relevant information in images or multimedia is available in another 

format so it is accessible to as many users as possible. 

Call to action  

A ‘call to action’ is something you’d like people to do as a result of reading your blog post. So we’ll 

explain that at the end – ie email us, read more on the website, download the report, see further 

sources of information – with the relevant links.  

Not all blog posts will have a specific call to action. 

Editing process  

Send us your blog post as a Word document. 

Please don’t embed any images in the document but supply them separately – high quality jpegs are 

preferred. If you wish you can indicate in the text where you think the images should be used. 

Please put any notes to the editor that appear in the text, such as the suggested placement of 

images, in square brackets []. 

We’ll get back to you with any questions and then send you an edited version of the post for your 

comments and the final edits.  
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We will give you an estimated date of when it will be published. But be aware that sometimes we 

may need to change the publication dates to take account of new circumstances. 

We reserve the right not to publish if we cannot reach agreement on edits. 

Copyright  

As the commissioner and publisher What Works Scotland retains the copyright for blog posts. 

However we will not reproduce your work in another publication or pass on your work to be 

published by any other organisation without your permission. 

Promotion and impact  

When the post is published we shall send you a link and include you in any tweets in which we 

publicise it. We shall also include a link in the monthly What Works Scotland newsletter. 

If anyone comments on the blog or gets in touch with us to ask about it we shall notify you. 

We can also give you basic statistics about your blog post. 

Extra advice 

There’s useful advice and information about blog writing, aimed at academics, but with tips that are 

relevant to everyone, at: 

 University of Richmond Writing Centre 

http://writing2.richmond.edu/writing/wweb/blogging.html 

 University of Kent – Our research out there https://blogs.kent.ac.uk/research-out-

there/hello-world/  

The LSE Impact Blog also has lots of articles about the value of blogging for academics 

http://blogs.lse.ac.uk/impactofsocialsciences/tag/academic-blogging/  

 

http://writing2.richmond.edu/writing/wweb/blogging.html
https://blogs.kent.ac.uk/research-out-there/hello-world/
https://blogs.kent.ac.uk/research-out-there/hello-world/
http://blogs.lse.ac.uk/impactofsocialsciences/tag/academic-blogging/

